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ABSTRACT

Expectations are beliefs or assumptions about future events; they allow individuals to be prepared and guide their
behaviour when the anticipated situation occurs. Cognitive biases represent judgements about a situation which
deviate from norm and rationality. Unrealistic optimism is the tendency for people to believe that a personal future
outcome will be more favourable than that suggested by a relevant, objective standard. A growing number of individuals
undergo into aesthetic interventions to their body, motivated by interpersonal and/or societal factors. Not all of these
individuals are satisfied with the results of the interventions and the unrealistic expectations about the interventions is
a contributing factor, alongside with other situational factors. Both clients and aesthetic professionals must be aware
of their (unrealistic) expectations regarding aesthetic interventions | order to make the most appropriate decisions.
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MAIN MESSAGE

Expectations is a concept that has drawn consid-
erable attention within a variety of disciplines of the
basic and applied psychology, and specific theo-
retical models have been proposed to enhance the
interdisciplinary research [1]. Expectations are
probabilistic beliefs or assumptions about future
events, often originated by people’s previous expe-
riences, which allow individuals to be prepared and
guide their behaviour when the anticipated situa-
tion occurs [1, 2]. Expectations can be implicit, that
is, exist out of the person’s consciousness, en-
forced by group norms, taking the form of unspo-
ken rules. Expectations can also be explicit; that is,
they can be clearly and formally stated or
expressed [3]. Expectations have been used to
explain people’s ability to response [2], while
research on expectations has also been conducted
to investigate their role in aesthetics, indicating that
even the simplest aesthetic action (i.e. make up
application) modulates implicit responses and
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reveals both behavioural and affective implicit
preferences [4].

Although expectations could be considered a
rational way of people’s interaction with their social
world, rational thinking is violated in countless situ-
ations. When confronting a variety of situations that
require a decision making, people use a great
number of cognitive biases in their judgments;
these biases represent a way of thinking that devi-
ates from norm and rationality [5] and may guide
people’s actions. One prominent cognitive bias is
unrealistic optimism, the idea that a personal future
outcome will be more favourable than that
suggested by a relevant, objective standard.
Absolute unrealistic optimism is the unjustified
belief that a personal outcome will be more favour-
able than those indicated by a quantitative objec-
tive standard (i.e. epidemiological data), while un-
realistic comparative refers to the erroneous esti-
mate that one's personal outcomes will be more fa-
vourable than those of peers [6].

An increasing number of people of all ages
(>18 years to +65 years old) -mostly women, de-
cide to undergo into aesthetic interventions world-
wide, either non-surgical (i.e. Botox), or surgical
(i.e. liposuction). This reflects people’s need to im-
prove their physical appearance in order to feel
good with their bodies, or to positively redefine ag-
ing. Decision to intervene into one’s body can be
motivated by social pressures (posed by either sig-
nificant others or the social media), interpersonal
factors (i.e. negative self-image), or personality,
while theoretical models have been developed to
explain the interrelationship of the above factors
and the psychological mechanisms behind peo-
ple’s decision to undergo into aesthetic interven-
tions [7].

Despite the popularity of the aesthetic interven-
tions, there seems to be a so called the cosmetic
surgery paradox, the phenomenon by which
women are both encouraged to undergo cosmetic
surgery and condemned for doing so [8].

Although the majority of clients are satisfied
with the aesthetic result, a considerable number of
people are dissatisfied with the results of the aes-
thetic interventions. This might be due to a number
of demographic and psychosocial factors, among
which, people’s unrealistic optimism regarding
their appearance [9]. Thus, detecting patients’ ex-
pectations and their distress related to appearance
is crucial. Health professionals in the field of aes-
thetic interventions are equipped with the appropri-
ate screening tools for identifying and change in-
appropriate expectations [10].

People are "blind" to their own biases. Never-
theless, once they become aware of a bias, they
may have the ability to reduce or eliminate it, with
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active effort. As far as unrealistic expectations re-
garding aesthetic interventions, their management
should be twofold. From patients’ perspective, their
literacy regarding the details of a cosmetic treat-
ment (i.e. potential side-effects, choosing the ap-
propriate professional, cost of the intervention)
needs to be increased. Additionally, self-aware-
ness regarding one’s own vulnerability to the pres-
sure posed by social media and the development
of a strong social support network could help peo-
ple to take the appropriate decisions.

From health professionals’ perspective, identifying
their clients’ expectations about the aesthetic inter-
vention (and the factors that influence them) and
exploring clients’ motives to undergo into an aes-
thetic intervention through the appropriate tools
[10] are crucial factors. Furthermore, aesthetic pro-
fessionals need to adopt active listening and em-
pathetic attitudes towards their clients’ needs and
concerns. Additionally, professionals need to rec-
ognise their own unrealistic expectations regarding
the goals and the results of every individual inter-
vention and how these expectations are in line with
the client’s needs. Finally, aesthetic professionals
need to adopt a moral approach when practicing
their job, following an anti-paternalistic physician-
patient relationship.

In conclusion, unrealistic expectations may
guide people’s decision to undergo even the sim-
plest of the aesthetic interventions. Both clients
and health professionals involved in the field of
aesthetic interventions must be aware of their bi-
ases and act according to the client’s best interest.
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